


NOVA Entertainment offers advertisers unparalleled scale, unrivalled content and a 
powerful cross-platform connection through its broadcast and on-demand audio network.



The Podcasting Intelligence Report will provide new insight into podcasting’s viability for advertisers.   The research was 
underpinned with a strong methodology to deliver a confidence level well above industry standards. 

Over 1,300 Australians were surveyed, representing the general population of listeners across the audio landscape, 
including a mix of regular, light, lapsed, non and future podcast consumers. 

This delivered an incredibly robust sample with a confidence level of 99%, and 4% margin of error.  
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Listeners are affluent and strong influencers, which makes them highly desirable to brands. 

We understand that the content they listen to evolves over time.  Moving from personal entertainment to 
personal development as they become more familiar with the medium. This provides brands with more 

efficient targeting options whilst minimising wastage. 

We also discovered that there is no ‘one’ podcasting occasion, however the common-thread across 
listening occasions is that they are undertaken mainly alone, making them more intimate, unique and 

exclusive for brands. 

This means consumer action is more likely to result from a podcasting ad exposure, than any other medium.

To accompany this research, NOVA Entertainment produced a three-part podcast series Word of Mouth. 
This podcast takes listeners deep into the world of podcasting interviewing some of the most prolific 

podcast creators behind this rapidly growing medium, driving discovery of some of the most influential 
content and categories worldwide.  Click for Link.

R E C O M M E N D E D  L I S T E N I N G

https://www.acast.com/wordofmouthpodcast


PODCASTING TODAY: Its scale and 
growth, as well as how listeners are 
discovering podcasts; the value of 

listeners and the evolution of 
consumption. 

AUDIO MOMENTS: When people are 
listening to podcasts; how people 
are listening and what people are 

choosing to listen to.

PODCASTING FOR BRANDS: The results 
for brands that can be achieved with 

podcasting; contextual creative 
through host-read advertisements; 

and consumer action and behaviour.





has become the fastest growing on-demand audio medium, now having considerable 
scale with currently 3.5 million podcast listeners from the ages of 16-64, representing 1 in 4 

Australians in that age bracket. 



“Audio has the ability to 
reach consumers where 

other visual media cannot 
compete. It’s about 

understanding your 
audience, their listening 
occasions and adapting 

your message to best 
reach your consumer, at 
that moment in time.”

Chief Commercial Officer 
NOVA Entertainment



As shown here, discovery drivers are varied which 
demonstrates that amplification across multiple media 
platforms from social, radio and digital is vital to truly 

capture the attention of podcast listeners



Podcast listeners are affluent influencers; more likely to influence those around them and have a higher 
discretional spend within key categories.



The scale and 
forecasted growth 

that is set to continue 
for podcasting offers 

tangible advertising 
results, positioning 

podcasting as a 
serious contender 

in the audio 
landscape. 



As listeners become more experienced, they become more attracted to more specific content. 

https://www.acast.com/katetimandmarty
https://www.acast.com/modernbabies




For brands, this demonstrates the ability to reach listeners during these daily tasks, leveraging 
consumers undivided attention on a one-to-one level.



The NOVA Entertainment & Acast 
network offers the largest podcast 

audience in Australia.

Our partnership with Acast is a good 
demonstration of NOVA Entertainment’s 

multi-platform strategy, leveraging our skill 
in audio production beyond broadcast radio 

to new platforms and audiences.

Chief Executive Officer, NOVA Entertainment



“Podcasting is a 
combination of 

content and 
influencer marketing, 

and there is one 
obvious quality that 

people look for in 
both; the ability to tell 

a great story.” 

Content Director
Acast



In partnership with Acast, our audio entertainment network is one 
of Australia’s most powerful with over 3,000 of the most in 

demand titles, available on demand.

Our podcast network includes content from 
premium publishers and independent podcast creators
delivering more premium environments exclusively to 

Australian advertisers.



These differences across age brackets allows us to inform content strategies in line with the 
category consumption of your target demographic. 







“Contextual creative is key. 
Once a listener decides to 

listen to a particular 
podcast, they become very 
aware of the content within 
that podcast, so hearing a 
brand message inside that 

podcast that fits just works. 
Our recommendation to our 
commercial partners is to 
ensure you messaging is 

relevant inside the 
podcast.”

Head of Podcasting
NOVA Entertainment



Stephen Fry, Great Leap Years 



“As podcast listening 
is highly personal in 

nature, when 
branded podcasts 
are executed well, 

the result is a depth 
of connection that is 
much greater than 

other forms of 
content marketing.” 

National Commercial Strategy Director
NOVA Entertainment



International talent. 
Australian icons.  NOVA 

Entertainment and Acast 
offer access to the 

influencers of today and 
tomorrow to deliver 

advertisers a 
, that is 

deeply integrated and 
memorable.











To find out more about how podcasting can work for your brand contact podcast@novaentertainment.com.au

mailto:podcast@novaentertainment.com.au


“It was really about understanding what a private topic fertility can be 
and people wanting to absorb that information in a discreet way. 
Podcasting was a great way to do that because they could really 

escape and listen to it in their own time”.

Head of Brand & Marketing, Genea

B R A N D E D  C O N T E N T  S E R I E S



B R A N D E D  C O N T E N T  S E R I E S

“In each episode we get to know a person with a 
disability and highlight their many abilities in the 

workplace”  

https://www.acast.com/focusonability


“We’re always searching for ways to appeal to what we call culture-curious 
audiences, and with NOVA Entertainment being experts in podcasting, we 

thought this was the time now to really experiment in this area.  And, not only 
build our capability but leverage all of NOVA’s intelligence and platforms. “

The Australian Ballet – Director of Marketing, Commercial & Audience Development

B R A N D E D  C O N T E N T  S E R I E S



B R A N D E D  C O N T E N T  S E R I E S

Wish someone told me dives into the worlds of small business owners as they navigate their business journeys.

In this five part series, Nat Locke chats to small business owners about the ups and downs of running a business, what they’ve learned 
along the way and the things they wish they were told when they started out.

We also cover topics such as business planning for growth, how to manage cashflow effectively, social media marketing, tips for tax time 
and managing staff.

https://www.acast.com/wishsomeonetoldme

